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Everything you need to represent ProGlove consistently — from
the foundations of the brand, through its visual identity and
applications, to legal governance and contacts.
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How to use this document

These guidelines are the foundation for every material ProGlove Anatomy of a page
produces. They're built to be intuitive — consult them whenever
you work on the brand's behalf. The brand belongs to all of us;
getting it right is everyone's job.

How to Use This Document

Navigating the document

Main navigation: use the contents to jump to the logo,
colour, typography, or any section.

Visual standards: “Top Tips” and “Situations to Avoid”
boxes mark the rules that keep the brand consistent.

Hierarchy of information: follow the type and colour
hierarchies so key messages read clearly.
@ Section navigation: the dark sidebar; current section highlighted.

Our philosophy @ Section title: always in ProGlove Orange.

Content & les: | d ked visuals.
Creative flexibility: flexible enough for designers to © Content & examples: copy, rules, and worked visuals

express the brand's spirit.

Brand rigidity: rigid enough to keep ProGlove instantly
recognizable everywhere.
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How to Use This Document

Conventions, Resources
& Approvals

Reading the conventions

Rules

Rule
Hard requirements you must follow,

in an orange-barred box.

Top tips & don'ts
@ ®

Green check = on-brand;
red cross = incorrect use.

Annotated examples

0 Numbered markers point to brand
elements on real work.

Not sure how to apply something?

Ask the Brand Team before you publish — see the Contact page. The brand belongs to all of us.

Resources & Approvals

Downloads: logos, templates, and assets live in the brand
asset library (see Contact).

Master templates: for high-frequency assets like PowerPoint,
use the predefined templates without resizing them.

New vs existing: these rules apply to new work; existing
materials needn't be updated retroactively.

Approvals: graphic overlays on photography or video need
written sign-off from the Brand Team.



TABLE OF CONTENTS

The ProGlove Brand

The ProGlove Brand

Our brand begins with what we believe: that the frontline is where most operational value is created —
and that the people doing that work deserve technology built around them.

ProGlove is a platform provider for operational efficiency — combining wearable technology,

real-time analytics, and Al-powered assistance to make frontline work measurable, optimizable,
and more human.

Our promise: a safe, healthy, and hyper-efficient workplace.

The three-layer platform

€) Wearables @ Analytics € Al-powered assistance
Ergonomic data capture at the point Real-time visibility into actual From data to operational intelligence
of value creation. processes — the INSIGHT platform. (ActivityAl, MAL).

From wearable pioneer to platform provider — the scanner is the entry point; the value is in the platform.
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Around 80% of operational value is created on the shopfloor — yet it remains the blind
spot of digitalization. This is the gap ProGlove was built to close.

The ProGlove Brand
The blind spot The gap Our answer The outcome
ERP and WMS track the plan How long do steps really Wearables, analytics, and Al Higher productivity, fewer errors,
— not what actually happens take? Where are delays? capture real work and and better, more ergonomic
on the floor. Which motions cause strain? translate it into insight. working conditions.

“From day one, our goal was to make real work measurable — not
theoretically, but in daily operations.”

Thomas Kirchner — Founder, ProGlove

From blind spot to strategic lever

Frontline work becomes a driver of competitiveness and resilience — measurable, optimizable, and managed in real time.




Our Guiding Principles
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Refreshed in 2026 and shaped by input from across the company, six principles steer how we work,
decide, and grow — together. They guide how the brand behaves as much as how it looks.

The ProGlove Brand 01 02 03
Prototype Get things done Work on things that matter
Test ideas early and lightweight. Seek fast Take ownership from idea to outcome. Act Be intentional with time and energy. Do
feedback, learn quickly, and scale what with urgency, clear roadblocks, and finish the right things with clarity and purpose —
proves valuable. what matters. not just more.

04 05 06

Simplicity Build with customers Succeed together

Keep products and processes easy to Put customers at the heart of every Success is shared. One team, shared
understand and use. Simple still means decision — approachable, honest, outcomes over individual wins — and we
reliable and high-quality. and always listening. celebrate them together.

They shape our voice, too: direct, customer-first, and simple —confident without overcomplicating.




TABLE OF CONTENTS The Logo

The most recognizable element of the brand is the logo. The consistent use of the logo is the key to maintaining brand strength through
immediate recognition of who ProGlove is and what we stand for as a brand.

Corporate Brand

The ProGlove wordmark is our primary identifier. It represents our identity and should be used consistently across all brand communications
to ensure global recognition.

PROGLOVE

Primary — ProGlove Orange. The default in almost every context.
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The Logo
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ProGlove logo mathematical construction




Monochromatic Colour Variants
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Polychromatic Colour Variants
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